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Many of us here at ReelSEO are still settling back into our routines

following the awesome SMX West convention in San Jose earlier

this month. We shared some of our opinions and knowledge, made

some new friends, and picked up a lot of great insight. One session

in particular stood out as something we needed to share with our

readers–the Deadeye Video SEO & Winning Universal SERPs

presentation from aimClear‘s Manny Rivas.

Manny and his aimClear team conducted a pretty awesome study into what factors impact whether or

not a particular video shows up in universal search results. There were a lot of great nuggets in this

session, and while I probably can’t do it proper justice, I’m going to try.

Why Universal Search Matters For Video

Universal search matters for every kind of content you might be trying to promote, and that includes

video. In layman’s terms, universal search is the rolling of results from other search verticals into the

main results–news, social media, books, shopping, and of course… video.

Videos in universal search results have a 41% higher click through rate than their plain

text counterparts. Yikes. Most of us knew those were coveted spots, but I’m not sure we knew exactly

how much attention they command from the average search user.

Videos are typically included in Google’s universal SERPs in what are called “two-pack,” “three-pack,”

and “four-pack” formations (though there are other, more rare, alignments). Here’s a screenshot of a

two-pack formation, from a search for the word “football”:
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And here’s one of a four-pack–this search was for the word “tsunami”:

Bing displays videos in universal SERPs almost exclusively in four-packs that look like this one (returned

for a search on “snowboarding trick”):
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Now think about the billions of videos that exist online (and that’s just using YouTube’s count), and the

sheer enormity of video content being uploaded to the web every minute… and when it comes to

universal search, they’re all competing for the same two or four spots. But only the chosen few can

claim those spots–and aimClear wants to understand more about how that works.

The aimClear Study – Universal Search & Video Results

aimClear’s study covered over a thousand search terms from 24 different categories. They got their

keywords from platforms–using things like YouTube’s keyword research tools to find the most-searched

words and phrases), and then ran them all through both Bing and Google to see what kinds of videos

showed up in universal search results for each term.

They marked every instance of a video–whether it was in a two-pack formation or a four-pack

formation, etc.–58% of the videos returned were in two-pack formations. Finally, they

compared back against how those videos were ranking on their own native portal sites.

What they found is that there appear to be 3 main factors impacting a video’s chances of

showing up in universal search:

1. What Platform Is Used

Does the platform you choose to upload your video to impact it’s ability to rank in universal SERPs?

Heck yeah. Bigtime. YouTube dominates the universal SERPs at Google–though there are some other

platforms with some traction. Check it out:

http://www.reelseo.com/video/marketing/youtube-marketing/
http://www.reelseo.com/video/news/
http://www.reelseo.com/video/web-tv-series/
http://www.reelseo.com/video/marketing/viral/
http://www.reelseo.com/video/videos/
http://www.reelseo.com/video/software-tools/
http://www.reelseo.com/video/technology/
http://www.reelseo.com/video/sharing/
http://www.reelseo.com/video/seo/
http://www.reelseo.com/video/search/
http://www.reelseo.com/video/market-research/
http://www.reelseo.com/video/video-production/
http://www.reelseo.com/video/video-platforms/
http://www.reelseo.com/video/marketing/
http://www.reelseo.com/video/events-conferences/
http://www.reelseo.com/video/advertising/
http://www.reelseo.com/video/law/
http://www.reelseo.com/video/social/
http://www.reelseo.com/video/videos/new-media-minute/
http://www.reelseo.com/video/mobile-video/
http://www.reelseo.com/video/live-streaming/
http://www.reelseo.com/video/internet-tv/
http://www.reelseo.com/video/retail-ecommerce/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/johnny-cash-project/
http://www.reelseo.com/johnny-cash-project/
http://www.reelseo.com/johnny-cash-project/
http://www.reelseo.com/johnny-cash-project/
http://www.reelseo.com/johnny-cash-project/
http://www.reelseo.com/adobe-flash-media-server/
http://www.reelseo.com/dodge-online-video/
http://www.reelseo.com/johnny-cash-project/
http://developers.facebook.com/plugins/?footer=2
http://developers.facebook.com/plugins/?footer=2
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BtRiGBmJzTqHZFqf2jATchfmkCe_lyO0BAAAAEAEg87yqCTgAUIbOwPoHWNeyio0hYMmOxo30pNAZsgEPd3d3LnJlZWxzZW8uY29tugEKMTYweDYwMF9hc8gBAtoBT2h0dHA6Ly93d3cucmVlbHNlby5jb20vdmlkZW9zLXJhbmtpbmctdW5pdmVyc2FsLXNlYXJjaC1yZXN1bHRzLXZpZGVvLXNlby1zdHVkeS_AAgLgAgDqAh4xNjB4NjAwX1Jlc3Rfb2ZfU2l0ZV9Ub3BfUmlnaHT4AvDRHpADrAKYA6wCqAMB0ASQTuAEAaAGFA&num=0&sig=AOD64_3RiAlYydPxbsV9A2m0h-QJzjEDpw&client=ca-pub-1806767993637739&adurl=https://www2.gotomeeting.com/register/535683010
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BOPuJBmJzTprbFqf2jATchfmkCben--cBAAAAEAEg87yqCTgAUMSfyOz6_____wFYj6Ojyx9gyY7GjfSk0BmyAQ93d3cucmVlbHNlby5jb226AQlnZnBfaW1hZ2XIAQLaAU9odHRwOi8vd3d3LnJlZWxzZW8uY29tL3ZpZGVvcy1yYW5raW5nLXVuaXZlcnNhbC1zZWFyY2gtcmVzdWx0cy12aWRlby1zZW8tc3R1ZHkvwAIC4AIA6gIQMTI1eDEyNV9FdmVudHNfMfgC8NEegAMBkAOsApgDrAKoAwHgBAGgBhQ&num=0&sig=AOD64_2ztZhz3CSohT634lcpfy-CDtdyHg&client=ca-pub-1806767993637739&adurl=http://socialmediastrategiessummit.com/boston/home.html
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BBqVJBmJzTtnbFqf2jATchfmkCbfX_uQBAAAAEAEg87yqCTgAULDhoo_______wFYx5S97B5gyY7GjfSk0BmyAQ93d3cucmVlbHNlby5jb226AQlnZnBfaW1hZ2XIAQLaAU9odHRwOi8vd3d3LnJlZWxzZW8uY29tL3ZpZGVvcy1yYW5raW5nLXVuaXZlcnNhbC1zZWFyY2gtcmVzdWx0cy12aWRlby1zZW8tc3R1ZHkvwAIC4AIA6gIQMTI1eDEyNV9FdmVudHNfMvgC8NEegAMBkAOsApgDrAKoAwHgBAGgBhQ&num=0&sig=AOD64_19vic1xHvQrduDi82mCJIV1N2wRg&client=ca-pub-1806767993637739&adurl=http://www.blogworldexpo.com/
http://googleads.g.doubleclick.net/aclk?sa=L&ai=BVsCqBmJzTpPcFqf2jATchfmkCb-MxOsBAAAAEAEg87yqCTgAULKLjaH6_____wFYl4nbxiBgyY7GjfSk0BmyAQ93d3cucmVlbHNlby5jb226AQlnZnBfaW1hZ2XIAQPaAU9odHRwOi8vd3d3LnJlZWxzZW8uY29tL3ZpZGVvcy1yYW5raW5nLXVuaXZlcnNhbC1zZWFyY2gtcmVzdWx0cy12aWRlby1zZW8tc3R1ZHkvwAIC4AIA6gIQMTI1eDEyNV9FdmVudHNfM_gC8NEegAMBkAOsApgDrAKoAwHgBAGgBhQ&num=0&sig=AOD64_1RSFpTd2sLY7TTE7v-u1dEGITspg&client=ca-pub-1806767993637739&adurl=http://tracking.onlineinc.com/sponsorhit.aspx%3Fsponsorship_id%3D19686
http://googleads.g.doubleclick.net/aclk?sa=L&ai=B4xyLBmJzTuXcFqf2jATchfmkCY_gxuoBAAAAEAEg87yqCTgAUJH8ifL______wFYh6Sjyx9gyY7GjfSk0BmyAQ93d3cucmVlbHNlby5jb226AQlnZnBfaW1hZ2XIAQLaAU9odHRwOi8vd3d3LnJlZWxzZW8uY29tL3ZpZGVvcy1yYW5raW5nLXVuaXZlcnNhbC1zZWFyY2gtcmVzdWx0cy12aWRlby1zZW8tc3R1ZHkvwAIC4AIA6gIQMTI1eDEyNV9FdmVudHNfNPgC8NEegAMBkAOsApgDrAKoAwHgBAGgBhQ&num=0&sig=AOD64_2hA1U2N8YqwiOuGGwM-xW2kkiANA&client=ca-pub-1806767993637739&adurl=http://socialmediastrategiessummit.com/london/home.html


How To Get Your Videos to Rank in Universal Search: A Video SEO Study

http://www.reelseo.com/videos-ranking-universal-search-results-video-seo-study/[9/16/2011 11:30:09 AM]

Over at Bing, it’s a little more even–though YouTube still has the edge:

So as much as the other platforms might not want to hear it–if universal search is important to you,

you’d better be thinking YouTube. It’s also interesting to point out how much favoritism each search

engine shows its own sister video platform, though not the least bit surprising.

2. Ranking Factors Within The Platform

Does the ranking of a video on its original platform (for instance, within YouTube’s own search results)

impact its ability to be included in universal results? Absolutely it does. This is a short but crucial finding

from the study: aimClear says that nearly 100% of the videos returned in universal SERPs

also ranked on the first page on their native platform.

To me, that reads like this: if you don’t rank well on your video’s own platform, you can kiss universal

http://www.reelseo.com/video/video-platforms/
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search position goodbye. That’s not to say a high ranking on YouTube results guarantees a universal

search placement… it doesn’t. But it appears to be a prerequisite.

3. Keyword Intent

Keyword intent appears to play a huge role in whether or not a video ends up included in universal

SERPs. aimClear found that videos optimized for transactional keywords (those including words like

“buy,” “cheap,” “free,” or “sale”) perform very poorly where universal search is concerned. That’s

important to make note of, because a lot of businesses trying to rank well with video are still convinced

these types of phrases appeal to buyers. And they may… but they won’t help with universal search.

Informational keywords, on the other hand, are what you want to focus on. These would be

phrases that are comparative (this versus that), instructional (“how to” or “learn”), and educational

(“what is” or “history of”).

Navigational keywords and phrases showed mixed results. These are phrases that typically include

website addresses, brand names, and brand descriptions. aimClear notes that it appears to depend on

the brand. That tells me that most of us should stay away from navigational words, because we’re most

likely not doing video marketing work for the world’s top brands–though I’m sure some of us are.

Here’s a screenshot of how frequently the various keyword types return video in universal SERPs:

When titling your videos, or adding tags and annotations, stick to the more informational keywords and

phrases, and try to be intentional about steering clear of transactional phrases.

Takeaways

There are no guarantees, of course, but if you’re hoping to see a video included in universal SERPs,

you’d be wise to follow this checklist:

Upload the video to a prominent platform (I continue to be a fan of cross-posting on multiple

platforms to maximize potential audience size and overall reach).

Do everything in your power to rank that video well on the platform’s own search results.

Avoid transactional keywords and phrases traditionally designed to trigger a sale, and instead

http://www.reelseo.com/video/marketing/
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Comments
14 Responses to “How To Get Your Videos Ranking In Universal Search Results: A Video
SEO Study”

MainSpring Video says:
March 24, 2011 at 7:32 pm
Wow, thanks for the article. Good information to know– post on multiple platforms, but

Youtube is best. The most useful take-away advice I got? Focus on informational words for your title
& tags, and MAKE GREAT VIDEOS. It seems like obvious, back to basics advice, but it’s so easy to
get caught up in the details and to forget to keep it simple. Great reminder!

Jeff_Martin says:
March 24, 2011 at 10:01 pm
Manny did a good job presenting this at SMX. Two things I’d like to mention:

1. I’ve observed that when videos are featured (like a 2-pack) in Universal Results the two video
displayed aren’t necessarily ranked #1 or #2 on their respective platforms for the given query (but it
sure can’t hurt!). There is a good chance that backlinks/social signals are at play here.

2. I too recommend uploading to wherever you can to gain views, however you should focus your
linking/social efforts around one platform (maybe two) in order to achieve the most impact. While
video has seemed to float somewhat under the radar in regards to seeing one video occupy more
than 1 spot in a pack, I wouldn’t recommend that as a long-term strategy.

Anonymous says:
March 25, 2011 at 8:57 am
This is a fantastic blog post – concise, informative and you’ve given useful guidelines. Thank

you so much!

Anonymous says:

SEO Ranking
Factors, Trends &
Search Predictions

for 2011

E-Commerce
Product Videos
Convert Visitors
Into Buyers: A

Case Study

YouTube’s Topics
On Search: Find
The Videos You

Want More Quickly

YouTube Promoted
Videos Now

Showing Up In
Google Video
Search Results

focus on informational words for your title, tags, and even your script (captions).

Make great videos–this is not from aimClear’s study, but still seems like good advice to me. With

universal SERP real estate being so valuable, I doubt Google or Bing are going to let it become

infected with poor quality video anytime soon.

Many thanks to Manny and aimClear for doing the dirty work on this study, and then turning around and

sharing the findings with us all (and also for allowing us to use screenshots from their presentation).

While the inner workings of universal search will probably always be a bit of a mystery, these findings

definitely shed significant light on the process and help guide us toward more effective strategies.

Learn more with these related posts:

Learn more about: Video Search, Video SEO, ^Featured Insights, Bing, Google, keyword research, search

engine, SERP, SMX, study, universal search, video SEO, YouTube

► What do you think?
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March 25, 2011 at 1:12 pm
Thanks. Glad you enjoyed it.

Anonymous says:
March 25, 2011 at 2:39 pm
Ok – I will ad my 2 cents worth.

I have noticed that videos that do show for universal results do not always rank number one in the
pure video results. Sometimes its the video in positon 4 or 5 thats blended. Its not a simple case of
whatever is number one in video will be the one blended.

I would suggest that the only reason YouTube shows more readily is because most peoples content is
on YouTube and either not on any other platform – or if it is, its not being submitted correctly for
indexing. When content is submitted correctly I have seen plenty of standalone sites compete and
outrank YouTube. Youtube is obviously great for pure volume but you are restricted in terms of
control – and of course you are not going to benefit from the traffic directly even if you do get a
thumb in universal results.

Frank Adams says:
March 26, 2011 at 3:51 am
I really had a hard time doing search engine optimization in my blog. But it worked just fine

and i involved a little marketing in my blog for added effect. I actually, used advancedwebads’
unlimited banner impressions and click flat rate monthly service to back me up. Anyways, thanks for
sharing this post. This is really informative.

Anonymous says:
March 26, 2011 at 3:23 pm
Jeremy, I’d be interested to know how the video search engines consider the # of views a

video has in order to rank the video. Clearly the criteria you mention above are crucial. However,
there are always people trying to game the system by getting bots (or paying for human clicks) to
increase the total # of views a video gets.

Assuming all informational tags/titles are good, do you think the popularity of each video will play an
impact on how it shows up on specific platforms?

Video SEO Hound says:
March 28, 2011 at 5:06 pm
Nice Article! Informational titles & tags sounds good. I wonder if the informational-type

phrases are searched for less often in Google which is why you have a better chance on getting the
2-pack. I know that using Geo-locators in titles are a great way to get thumbnails, but the amount of
searches with those Geo-locators is far less. Of course numbers don’t always tell the whole story as
searches with Ge-locators seem to have a better chance of converting.

Re. 2-pack video choices vs. the video platform’s search results. Some of the discrepancy may come
from the date of the video as well. Older ones may rank higher in YouTube with higher view counts,
but the more recent ones may show in the Universal SERP. No real data to back this up, just a
hunch.

Robert Bucci says:
March 30, 2011 at 5:00 pm
Google and Bing know that it’s good INFORMATION that wins sales. After all, their

customers are searching for information. Thanks to aimClear, this closely guarded video ranking
secret is now public knowledge. The remaining differentiator is QUALITY VIDEO. Thanks, Jeremy, for
another great article.

Josh Grillo says:
April 1, 2011 at 11:20 pm
Interesting info on the transactional keywords. Never really thought about that.

I personally think the real key is consistency on your keyword use especially if your targeting
competitive keywords with 1 million plus listings on Google. Your Youtube channel needs to have
your keyword, gmail address that you set your youtube account needs to have your keyword. Your
video needs to be saved as your keyword. Uploaded to youtube and then put the keyword in the
title, description and tags. Then run backlinks to your youtube url.

I have found this strategy to work extremely well.

Arnold Santos says:
May 13, 2011 at 8:15 am
Thanks for the sharing, I am 3 years search engine optimization specialist and let me said i

am too late for the video optimization

Anonymous says:
May 18, 2011 at 9:40 am
Thanks for an interesting and informative post! I would like to hear more about vseo and

localized videos. We (in the western world, that is) are using English and YT is an obvious choice for
uploading our videos. But what about Chinese or Spanish videos? Where do local users in
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China/South America go to when looking for videos?

Terry Van Horne says:
May 31, 2011 at 1:06 am
Good stuff here. I’d add that for tracking Universal SERPs try Authority Labs. You can

actually get SERP history once it’s turned on. One thing to remember is all Universal SERPs change
their makeup. May have videos today and not tomorrow and their ranks can flutuate. Avoiding the
types of queries mentioned is a good idea but it is still a good idea to check the SERP

Simon Spykerman says:
June 30, 2011 at 2:47 pm
Great Article. Where does it leave sites that charge for quality hosting, like Brightcove? Could

it be that the sheer volume of videos on YouTube verses other site skews the meaning of the results.
Comscore showed 39.5% of videos shared in Jan 2010 were from Google sites (99% from YouTube)
and the next largest was Hulu with just 2.8%. Could that be main reason 84% SERPs are YouTube?
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